PRINTER S N0 1995

THE GENERAL ASSEMBLY OF PENNSYLVANIA

HOUSE BILL
No. 1674 %5

| NTRODUCED BY E. Z. TAYLOR, CORRI GAN, HENNESSEY, RUBLEY

GODSHALL, MGEEHAN, HERSHEY, YOUNGBLOCD, JARCLIN, SAYLOR,
TRELLO AND SURRA, MAY 24, 1995

REFERRED TO COW TTEE ON CONSUMER AFFAI RS, MAY 24, 1995
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AN ACT

Amendi ng the act of Decenber 17, 1968 (P.L.1224, No. 387),

entitled "An act prohibiting unfair nethods of conpetition
and unfair or deceptive acts or practices in the conduct of
any trade or commerce, giving the Attorney Ceneral and
District Attorneys certain powers and duties and providing
penalties,” further defining "unfair methods of conpetition”
and "unfair or deceptive acts or practices"; and further
provi di ng for regul ati ons.

The General Assenbly of the Conmonweal th of Pennsyl vani a

her eby enacts as foll ows:

Section 1. Section 2(4) of the act of Decenber 17, 1968

(P.L.1224, No.387), known as the Unfair Trade Practices and
Consuner Protection Law, reenacted and anended Novenber 24, 1976

(P.L.1166, No.260), is anmended by addi ng a subcl ause to read:

Section 2. Definitions.--As used in this act.

* * %

(4) "Unfair methods of conpetition” and "unfair or deceptive

acts or practices" nmean any one or nore of the follow ng:

* * %

(xviii) Advertising for the sale of new or used autonobil es
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whi ch uses di sclainers which tend to confuse, contradict,

unreasonably limt or materially nodify a principal

adverti senent or which fails to disclose material facts,

including, but not limted to, disclainers, qualifications,

limtati ons, conditions, exclusions or restrictions applicable

to the sale of any autonobil e or autonobil es. Specific exanpl es

of deceptive practices include, but are not limted to:

(A) the use of one or nore footnotes or asteri sks, which

alone or in conbination nodify the princi pal nessage;

(B) the use of any print in type size so snmall as not to be

easi |y readabl e;

(C) the use of color contrasts which render the text

difficult to read;

(D) the use of inaccurate photographs or illustrations in

descri bi ng speci fic autonobil es;

(E) the use of unexpl ai ned abbrevi ati ons or jargon which is

not readily understood by the general public; and

(F) the use of bait and swi tch adverti si ng.

In additi on, any advertised i nducenent relating to price,

equi pnent, warranty, trade-in all owance, rebate, credit term or

avai lability, or the giving of free gifts which does not clearly

and conpletely disclose all the conditions or criteria to be net

for the purchaser to be eligible to take advant age of the

i nducenent i s prohibited.

Section 2. Section 3.1 of the act is anended to read:
Section 3.1. Regulations.--(a) The Attorney CGeneral may
adopt, after public hearing, such rules and regul ations as may
be necessary for the enforcenent and adm nistration of this act.
Such rul es and regul ati ons when promnul gated pursuant to the act

of July 31, 1968 (P.L.769, No.240), known as the "Comonweal th
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Documents Law," shall have the force and effect of | aw

(b)Y The Attorney Ceneral shall pronul gate rul es and

requl ati ons for the specific enforcement of the prohibitions

aut onpbi | e sal es pursuant to section 2(4)(xviii) of this act.

1
2
3
4 against deceptive advertising practices for new and used
5
6

Section 3. This act shall take effect in 60 days.
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