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THE GENERAL ASSEMBLY OF PENNSYLVANIA

HOUSE BILL
No. 1687 *5a”

I NTRODUCED BY BROUJGOS, COLE, COY, BORTNER, MHALE, BATTI STQ,
LLOYD AND A. C. FOSTER, JR, SEPTEMBER 30, 1985

REFERRED TO COW TTEE ON AGRI CULTURE AND RURAL AFFAI RS,
SEPTEMBER 30, 1985
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AN ACT

Amendi ng the act of Septenber 20, 1961 (P.L.1541, No.657),
entitled, as reenacted and anended, "An act providing for the
i ssuing, adm nistration, enforcenment and term nation of
mar ket i ng prograns on agricultural comodities; inposing
powers and duties on the Secretary of Agriculture; providing
for the creation and operation of advisory boards;
prescri bing the content of prograns; and providing for the
i nposition and collection of fees,"” further providing for
advi sory boards; and providing for the creation and operation
of boards of directors.

The CGeneral Assenbly of the Conmonweal th of Pennsyl vani a
her eby enacts as foll ows:

Section 1. Section 4 of the act of Septenber 20, 1961
(P.L.1541, No. 657), known as the Pennsyl vania Agri cul tural
Commodities Marketing Act of 1968, reenacted and anmended July
16, 1968 (P.L.359, No.179) and anended August 31, 1971 (P.L.425,
No. 102), is anended to read:

Section 4. [Advisory Board] Board of Directors.--(a) Any

mar keti ng program issued pursuant to this act, shall provide

for the establishnent of [an advisory board] a board of
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adm ni stration of the marketing prograns. The nmenbers of the
board shall be appointed by the secretary from nom nations

subm tted by producers of such agricultural commodities as the
order will affect, and shall hold office until the expiration of
the termestablished in the program or until such appoi ntnment
or termis termnated by najority action of the board. The
nunber of nmenbers of any such board and their termof office
shall be set forth in the marketing program and shall be of
such nunber as is necessary to properly adm nister such program
but shall be a mninumof five.

(b) No nmenber of any such board of directors shall receive a

sal ary, but each shall be entitled to his actual expenses
incurred while engaged in performng his duties herein

aut hori zed. Any marketing program established under the act nmay
aut hori ze a per diem paynment not to exceed twenty dollars ($20)
per day, and expenses for each day in which a board nenber or
subcomm ttee nmenber is performng a duty necessary to the
function of the board. The secretary may authorize [such] a
board to enpl oy necessary personnel, fix their conpensation and
terms of enploynent, and to incur such expenses to be paid by
the secretary from noneys collected, as provided in this act, as
the secretary nmay deem necessary and proper, to enabl e such
board to performits duties as are authorized herein. The

aut hori zati on and enpl oynent of personnel pursuant to this

subsection shall not be subject to the provisions of section 214

of the act of April 9, 1929 (P.L.177, No.175), known as "The

Admi ni strati ve Code of 1929".

(b.1) The duties of any such board shall be admi nistrative
only and may include the follow ng:

(1) [Subject to the approval of the secretary, to] To
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adm ni ster such nmarketing program

(2) To recomrend to the secretary admnistrative rules and
regul ations relating to the marketing program

(3) To receive and report to the secretary conplaints or
vi ol ations of the marketing program

(4) To recomrend to the secretary anendnents to the
mar ket i ng program

(5) To assist the secretary in assessnent of nenbers of the
industry in the collection of funds to cover expenses incurred
in adm nistration of the agricultural conmodity marketing
program

(6) To assist the secretary in collection of such necessary
information and data as the secretary may deem necessary to the
proper admi nistration of this act.

(7) To receive, account for and di sburse all npbneys

contributed to the narketi ng program by partici pants.

(8) To prepare a budget for the adm nistration, operating

costs and expenses of the marketing program

(9) To contract in all natters pertaining to the

admi ni stration of the nmarketi ng program subject to contract

procedures provided by | aw

(10) To hold neetings upon the request of any nenber, with

the approval of one-third of the nenbers of the board, or upon

the call of the chairnan.

(11) To elect or appoint its officers which shall consist of

a chairman, vice chairnman, secretary and treasurer so | ong as

the chai rman and vice chairman are nenbers of the board.

(c) Upon approval of the secretary, the board may establish
commttees or subcommttees to carry out assigned duties and

functions, and designate the persons who need not be nenbers of
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1 the board to serve upon such comm ttees.

2 Section 2. This act shall take effect in 60 days.
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