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THE GENERAL ASSEMBLY OF PENNSYLVANIA

HOUSE BILL
No. 1905 5

| NTRODUCED BY T. STEVENSON, BELFANTI, BENNI NGHOFF, CAPPELLI
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AN ACT
Amendi ng the act of Decenber 4, 1996 (P.L.911, No.147), entitled

"An act providing for registration requirenments for

tel emarketers and for powers and duties of the Ofice of

Attorney Ceneral,"” further providing for definitions and for

unl awful acts and penal ti es.

The General Assenbly of the Conmonweal th of Pennsyl vani a
her eby enacts as foll ows:

Section 1. Section 2 of the act of Decenber 4, 1996
(P.L.911, No.147), known as the Tel emarketer Registration Act,
is amended by adding a definition to read:

Section 2. Definitions.

The foll ow ng words and phrases when used in this act shal

have the neanings given to themin this section unless the

context clearly indicates otherw se:

"Advocacy push poll." A paid tel ephone survey or

tel emarketing calling canpai gn conducted by a tel enarketer that

attenpts to sway public policy interests by referenci ng an




1 elected Federal, State or local official, candidate, group of

2 candidates or political party when:

3 (1) The survey or canpaign fails to nmake denographic

4 inquiries on a relevant subset of the popul ati on consi st ent

5 with standard polling industry practices.

6 (2) The telermarketer does not collect or tabulate survey
7 results.

8 (3) The telemarketer prefaces a question regarding

9 support for or opposition to a candidate, political party or
10 Federal, State or local elected official on the basis of an
11 untrue_stat enent.

12 (4) The telemarketer incites the recipient of the cal

13 to make personal contact to a Federal, State or |ocal elected
14 official for the purpose of suppressing or changing the

15 voting position of the Federal, State or |ocal elected

16 official on public policy matters.

17 * %k

18 Section 2. Section 5(a) of the act is amended by adding a

19 paragraph to read:

20 Section 5. Unlawful acts and penalties.

21 (a) Acts enunerated.--The follow ng acts are prohibited:

29 * %

23 (9) Contacting residential telephone subscribers in this
24 Conmonweal th for the purposes of conducting an advocacy push
25 pol| between the hours of 9 p.m and 8 a.m or failing to

26 di scl ose pronptly to any consuner during an advocacy push

27 pol|l the purpose of the call, the nane of the tel emarketer or
28 tel emarketing busi ness and what issue the tel emarketer or

29 tel emarketing business is advocating.

30 * %k
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1 Section 3. This act shall take effect immediately.
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