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THE GENERAL ASSEMBLY OF PENNSYLVANIA

HOUSE BILL
No. 2187 5%

| NTRODUCED BY WACHOB, JANUARY 26, 1982

REFERRED TO COWM TTEE ON LI QUOR CONTROL, JANUARY 26, 1982
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AN ACT

Amendi ng the act of April 12, 1951 (P.L.90, No.2l1), entitled "An
act relating to alcoholic liquors, alcohol and nalt and
brewed beverages; anendi ng, revising, consolidating and
changing the laws relating thereto; regulating and
restricting the manufacture, purchase, sale, possession,
consunption, inportation, transportation, furnishing, holding
in bond, holding in storage, traffic in and use of alcoholic
I iquors, alcohol and malt and brewed beverages and the
per sons engaged or enployed therein; defining the powers and
duties of the Pennsylvania Liquor Control Board; providing
for the establishnent and operation of State |iquor stores,
for the paynment of certain |license fees to the respective
muni ci palities and townshi ps, for the abatenent of certain
nui sances and, in certain cases, for search and seizure
wi t hout warrant; prescribing penalties and forfeitures;
providing for local option, and repealing existing | aws,"
further providing for the distribution and display of certain
pronotional itenms by manufacturers to |icensees.

The General Assenbly of the Conmonweal th of Pennsyl vani a
her eby enacts as foll ows:

Section 1. The act of April 12, 1951 (P.L.90, No.21), known
as the "Liquor Code," is anmended by adding a section to read:

Secti on 443.1. Pronotional ltens.--(a) No |icensee shal

install or pernmt to be installed any electrically operated

signs or devices, |lithographs, franed pictures, cardboard
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di spl ays, statuettes, plaques, placards, streaners or sinilar

itens advertising brand nanes and i ntended for interior display

on the |licensed prenmi ses until he has submtted detail ed

information to the board on forns provided by the board, and

obt ai ned board approval. No single piece of advertisi ng shal

exceed a cost of twenty-five dollars ($25), and such signs shal

carry a serial or nodel nunber permanently affixed to the

di splay for identification purposes. A photograph or sketch of

the display shall acconpany the application form

(b)Y Where the approved sign, as described in subsection (a)

is of maxi num val ue no background material nay be used in

conjunction with the installati on. Wiere the approved di spl ay

piece is of |less than the nmaxi num val ue, the conbi ned cost of

the piece of advertising and background or decorati on nmay not

exceed twenty-five dollars ($25).

(c) Pursuant to the "Liquor Code" the total cost of all such

poi nt-of -sal e advertising nmatter relating to products of any one

manuf act urer shall not exceed the sumof fifty dollars ($50).

Section 2. This act shall take effect imediately.
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