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Testimony on behalfof HeritagePA 

Good Morning. 

HeritageP A is a statewide non-profit association comprised of twelve state designated Heritage Areas, S 

of which also hold a National designation. These areas, selected because of their significant cultural, 

historic, natural and recreational assets, were developed through a strategic planning process grounded in 

public participation. Pennsylvania's Heritage Area Program - a national model - has been in place for 

over two decades and during that time have developed tremendous tourism products and enriched 

communities livability across the Commonwealth. 

All twelve Pennsylvania Heritage Areas share fundamental philosophies and goals including: 

• To strategicatly plan for and invest in the Commonwealth' s tourism industry 
• To conserve historic and cultural resources 
• To conserve and enhance the development of natural and recreational resources 
• To develop educational and interpretive resources 
• To help stimulate heritage tourism and economic development 
• To establish partnerships that help steward the advancement of PA communities 

Through HeritagePA, heritage areas continue to advance their work, partnering with elected officials, 

state agencies, tourism professionals, and grassroots organizations in order to protect and enhance what 

makes Pennsylvania unique - natural beauty; the history and heritage that created this Nation; a culture 

rich with amazing artistry and ethnic traditions; and a plethora of recreational experiences - alt of which 

provide residents and visitors with authentic experiences and a rich quality of life. 

Conserving and preserving an area's heritage resources that reflect the distinctiveness of the people and 

events that led to its beginning, gives communities their identity. Those resources and their stories, 

produce tourism products that are both authentic and connect visitors to the communities' lives. To lose 

the cultural, historic, and natural resources that set Pennsylvania apart from other states would be 



devastating to not only its tourism product but its residents as well. These resources must conserved and 

managed. 

In 2014/2015, the Center for Rural Pennsylvania undertook an economic impact study of five 

Pennsylvania Heritage Areas. The research involved a survey of heritage-area visitors, interviews with 

stakeholders in the five study heritage areas (HAs), and an estimation of the economic impact of the 

heritage-related visitation to all 12 HAs statewide. 

Overall, the research found that tourists spent an estimated 7.5 million days/nights in Pennsylvania's 12 

HAs in 2014, purchasing $2 billion worth of goods and services. The total contribution of heritage visitor 

spending (direct, indirect and induced effects) to the state's economy was 25, 708 jobs and $798 million in 

labor income. 

The research also indicated that Heritage Areas conrribute positive economic benefits to their local 

geographic regions in two ways: 

• HA organizational expenditures and the work of HA staff facilitate economic 

development projects in their regions. This involvement increases the economic impact 

within each local region. This also enhances the economic value ofHAs as they may use 

technical expertise to promote economic development with partners. For example, the 

five study 

• HAs documented specific examples of economic development success, including more 

than 151 new tourism-related businesses in the past 5 to 10 years. These businesses 

provide evidence that the HAs play a role in their areas that yields beneficiaJ economic 

and social returns 

Pennsylvania is the leading state in this country's heritage development movement. In fact, Maryland 

and Utah have modeled their own programs after the PA Heritage Areas Program. In 2000, delegates 

from Utah's Governor's Office visited Pennsylvania to learn more about the heritage park system. "Utah is 

just beginning to realize the potential of heritage tourism and the opportunities it can provide for the rural 

areas of our state," said Wes Curtis, director of the Governor's Rural Partnership, State of Utah. "Rather 



than develop this potential from scratch, we decided to look to the state that seems to be doing these 

things better than anyone else -- Pennsylvania. Through our investigations and research on who's doing 

what and how it's being done, we have concluded that the Pennsylvania approach seems to make the most 

sense." 

Heritage Areas are the organizations that develop, build, revitalize, and restore Pennsylvania's heritage 

tourism infrastructure. It is that work which helps small businesses survive and thrive. It is that work 

which gives the DCED's tourism office and the TPNCVB/DMO community a visitor-ready product to 

market. Their marketing drives new money to PA. 

Visitors do not see and are not interested in political boundaries. They come here to learn about history 

and heritage, to enjoy Pennsylvania's wealth of cultural venues, to immerse themselves in our rich natural 

and recreational resources. Even if the venue is in the next community or county, the impact is felt 

regionally. 

Heritage Areas are economic generators. They are also image makers. Both contribute to the health of 

the Commonwealth and benefit your constituents. 

HertiagePA and its individual areas see themselves and their work as integral part of Pennsylvania's 

tourism product and its importance to the Commonwealth's economy. The relationship between heritage 

areas and the marketing side of the industry, in my opinion, can best be explained relating it to the real 

estate industry - Heritage areas are the "developers", we build the visitor ready infrastructure in 

partnership with communities, organizations and destinations and creating authentic and immersive 

experiences; the state along with its CVBffPAIDMO partners are the "real estate agents", selling the 

product, putting "heads in beds" and delivering new money to Pennsylvania. Together, we are all 

sustaining and growing this vital piece of the Commonwealth's economy which provides family 

sustaining jobs and introduces visitors to a great place to Jive, work, play and prosper. 

We applaud the work of your Committies and PATI in working toward the advancement of a strategic 

plan strongly utilizing partnerships with the private sector to market and promote PeMsylvania as a must 



see destination. HeritagePA has a representative on PA TT"S board and been very engaged in the effort. I 

speak for all of my colleagues when I say that we look forward to working with you and other members 

of the tourism industry to finalize and pass legislation that will sustain and strengthen the economic 

impact of tourism on communities throughout the Commonwealth. 

Thank you for your time. 
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Pennsylvania, with Its rich history, rolling hills, and sprawling farmlands is home to some of the most prestigious and unique 
areas in the nation. To help revive, promote, and develop the potential of these special pbces, Pennsylvania designated certain 
geographic regions and corridors as heritage areas. These u st.ate designated heritage areas contain a multitude of historic, 
recreational, natural, cultural, and scenic resources of state and national significance. 

Established in 1989, the Heritap Arus Program is a comprehensive, multi-faceted regional strategic Initiative to conserve and 
enhance key resources and promote a region's heritage for tourism development. The program provides a ca~t for diverse 
groups within to join tosethet and develop a unified strategy through planning assessing the values of the region. R!f>resentatives 
from public, private, and non-profit sectors are Involved and community vftatity is ~. Most critically, the Hcrftip 
Areas Prosram and state's H~ Areas pla)' a laiy role In the development and enhancement of one of the state's ladfnc 
lri'dliitrfis - tourism. 

The twelve heritap areas share the same fundamental philosophles and goals: 

•To plan regionally and Invest strategically 

• To preserve historic and cultural resources 

•To conserve and enhance the deYelopment of natural and recmitional resources 

• To develop educational and Interpretive resources 

• To help stimulate heritage toUri5m and economic development 

• To establish partnerships to steward the advancement of the region as a whole 

This Well·establlshed, national model operates In ST counties across tile Commonwealth. 

The Heritage Areas Program Is housed In the Department of Conservation and Natural Resources' (DCNR) Bureau of 
Recreation and Coftsirvation, but administered in partnership with other state agencies, the National Parle Service, and several 
statewide non-profit organizations. Each area has its own manager. 

ECONOM IC Bf- NErlTS OF THE 
HERITAGE ARtAS PROGRAM 

Since the inception of the Heritage 
Areas Program, tourism and revenues 
in Pennsylvania's heritage areas have 
increased significantly. These areas have 
successfully demonstrated the ability 
to create public, private, and nonprofit 
investment partnerships lever.iging 
significant investments for every dollar 
of Commonwealth funds spent in these 
regions. 

All u Heritage Areas create vibrant 
communities rich with history, cultural and 
recreational resources, they also create jobs 
and bring businesses to the region, especially 
small businesses, resulting in hundreds of 
millions of dollars of added value in personal 
income, profits, community revitaliution and 
govemment taxes. 

In 2014 tourists to the Commonwealth spent 
an estimated 7.5 mllllon days/nights in the 12 

Pennsylvania Heritage Areas, purchasing $2 
billion worth of goods and services. The total 
contribution of heritage visitor spending to 
the state economy was 25,708 jobs and $798 
million in labor income. 

In 2oo8, eight of the twelve Heritage 
Areas participated In a study to assess the 
characteristics of the visitors to their sites 
and estimate the Impact of these visitors on 
the loal economies. The results from these 
surveys were used to estimate the total 
economic Impact of the entire Pennsylvania 
heritage area network. Based on those 
surveys, it can be said that: 

•Visitors to Heritage Areas generated SL6 
billion in direct and indirect sales last year 
- supporting more than 31,500 jobs, which 
paid nearly $6oo million in wages and 
salaries. 

•The total direct and Indirect value-added 
to the community from heritage tourism, 
in the form of personal Income to workers, 
profits and rents to businesses, and indirect 
business taxes paid to government, is 
estimated to be 5934 million in 2008. 

According to a 2009 report, Pennsylvania is 
the fourth leading state attracting cultural 
heritage visitors. Pennsylvania reported u6 
million visitors annually. The total impact 
of travelers' spending on Pennsylvania's 
economy is approximately S34 biAion a year 
and provides more than 563,000 jobs for 
Pennsylvania familres. 

THE HERITAGE 

AREAS ARE THE 

BEATING HEART OF 

PENNSYLVANIA -

OUR STATE'S HISTORY, 

OUR STATE'S PRIDE -

A GUIDE FOR OUR 

PAST ACHIEVEMENT 

AND A ROADMAP 

FOR OUR FUTURE 

PROGRESS 

IMPACT I FALL 201c; • 
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NHD FOR CONSISTF"NT & INC REASED 
PROGRAM FUNDING 

Funding for the Heritage Areas Program 
is c:urrently identified as the •Heritage 
and Other Parks• line item under the 
Department of Conservation and Natural 
Resources' section of the Pennsylvania state 
budget. The program has been 'zeroed out' 
in the Govemon' proposed budpts for the 
past five years. However, legislative leaders 
and the general assembly have restored a 
portion of the funding in the FY 2013-2014 
and FY 2014-2015 budgets. The Heritage 
Atu Prosram needs a dedicated source 
of revenue In the amount of SS million 
per year, puwn aver the next three years, 
to continue the sua:euful work it hu 
been able to accomplish. If revenues In the 
amount of S3 mllllon are not implemented 
For the 1015-2016 budget, this national 
model of Herir.ige Areas management 
and execution may cease to operate and 

SUCCESS STORIE<; OVERVIEW 

Below are examples of a few of the hundreds 
of initiatives the u Heritage Areas have 
completed over the past 20 years and show a 
cross-section of projects that not only enrich 
the experience of area visitors, but also 
those of the people who live and work in our 
heritage-rich communities 

Allegheny Ridge Heritage Area 
Project Title: Altoona Heritage Discovery 
Center I Profect l}tpe: Community 
Revitalization DCNR I Grant: S250,ooo I 
Project Cost: Exceeds $10,000,000 

Delaware & Lehigh 
National Heritage Corridor 
Project Tith: Get Your Tail on the Tml I 
Project Type: Health It Wellness I DCNR 
Grant: $20,000 Project Cost $40,000 

Endless Mountains Heritage Region 
Project rtth: Eagles Mere Historic Museum I 
Project 1)'pe: Community Revitalization I 
DCNR Grant: S6o,ooo I Project Cost: $2.7 
million 

Lacuwanna Heritllge Valley 
Project Title: Nature Play Aru at the 
Nay Aug Avenue Trailhead I Project Type: 
Community Revitaliution I DCNR Grant: 
$100,000 I Project Cost: 5400,000 

HERITAGE PA 
MONOI OU9: H4T - IUU.• OUI rvnlll 

HERITAGE ANO OTHER PARKS: L:INE ITEM f'UNDING 
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Horicap UM Ital! Fundlns 

hundreds of needed community projects, 
small business economic development 
and many jobs will not be realized for 
undertakings such as tr.ail building. parks 
and recreational areas, the conservation of 

Lincoln Highway Heritage Corridor 
Project Tith: Lincoln Highway Reaches 
Communities I Project ljpe: Partnerships I 
DCNR Grant: $170,000 I Project Cost: 
Ssoo,ooo 

Lumber Heritage Region 
Project Title: Pennsylvania Lumber Museum 
Exhibits f Profect Type: Education & 
Outreach I DCNR Grant: S75,ooo I Project 
Cost: 19.7 million 

National Road Heritage Corridor 
Projtct Tith: Laurel Highlands Falls Area 
Visitor Center I Project ljpe: Visitor Center I 
DCNR Grant: $5 mMHon I Project Cost: $9.7 
million 

Oil Region Nationlll Heritage Area 
Project Title: Oil Oty Visitor Center I Project 
Type: Community Revitalization I DCNR 
Grant: $17,845 I Project Co.st: $143,704 

PA Route 6 Heritage Corridor 
Project Title: Communities Progrllm I Profect 
ry,n: Economic Development I DCNR Grant: 
$100,000 I Project Cost: $520,000 

Rivers of Steel National Herftage Area 
Project Title: Solar Power at Carrie Furnaces I 
Projtct Type: Tourism II Historic Preservation 
I DCNR Grant: Su,6oo I Project Cost: 
suo,ooo 

land, water, and other national treasures, the 
preservation of cultural, scenic, and historic 
assets, and the development of tourism 
related products in support of our travel 
industry. 

Schuylkill River National & State HA 
Project Title: Leesport Gap: Schuylkill River 
Trllil Segment I Projtct Type: Recreation 
Development I DCNR Grant: $76,500 I Project 
Cast: $227,941 

Susquehanna Gateway Heritage Area 
Project Title: Zimmerman Center 
Enhancement I Project l}pe: Design & 
Construction I DCNR Grant: $128,000 I 
Pro}«t Cost: SLs! milion 

Additional project information llnd source 
citations can be found at http://www. 
heritagepa.com/content/uploads/2015/07/ 
Heritage-Areas·Program·Master-i.pdf 

HE'R ITAGE ARfAS PROGHAM 
LEG ISLATION 

The Heritage Legislation Act was introduced 
during the 2014 legislative session and 
passed the House unanimously. This Act 
provides guidelines for how the Department 
of Conservation and Natural Resources 
administers the program and appropriates 
line·item budget Funding in the future. 
Unfortunately, the Senate was unable to 
take up the legislation for a floor vote. 

The Heritage Legislation Act is being re· 
introduced for the 2015 session and it is 
the desire of the Heritage Areas that the 
legislation be swiftly passed. 

IMPACT I FALL 201i; • 
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HeritagePA 2014 

HERITAGE .. PA 

Pennsylvania Heritage Areas - "A Primer" 

The DCNR Pennsylvania Heritage Areas Program began in 1989. The following is the heritage areas 
program description provided in the 2009 DCNR Heritage Area Program manual. 

State Heritage Areas are large geographic regions or corridors of the Commonwealth that span 
two or more counties. These areas contain a multitude of historic, recreational, natural and scenic 
resources of state and national significance that collectively exemplify the heritage of 
Pennsylvania. Through regional partnerships and public grassroots planning strategies, these 
resources are identified, protected, enhanced and promoted to strengthen regional economies 
through increased tourism, creation of new jobs and stimulation of public and private 
partnerships for new investment opportunities. This holistic and bottom-up approach to planning 
ensures that the legacy of a region and the natural, educational and recreational values inherent 
to it - are preserved for future generations. 

A Pennsylvania Heritage Area is a process as well as a product. It is both the means and the end 
to substantially enrich the quality of life in Pennsylvania and the communities and regions of the 
state where these initiatives are pursued. It is also about partnerships. The foundation upon 
which a heritage area is structured involves building and strengthening regional coalitions of 
community leaders, non-profit interest groups, the private sector, state agencies and the federal 
government. Its success is dependent upon partners being able to erase governmental and 
institutional boundaries while planning, acting regionally and strategically. 

The Heritage Areas Program has five goals: economic development, partnerships, cultural conservation, 
recreation and open space, and education and interpretation. 

Heritage areas were designated using a prudent, thoughtful approach which Includes a feasibility study, a 
management action plan and an interpretive plan. These plans guide the work of those areas. The plans 
are developed with tremendous grassroots participation and input which is why the heritage areas are so 
effective Jn communities. They build the relationships from the beginning. 

The Heritage Area program comprehensively plans and strategically invests In the second largest industry 
in the Commonwealth - Tourism. 

State designated heritage areas have no other sources of state funding that will provide operational 
dollars. There are few, if any, foundations that fund operations for heritage areas. Similarly, grants can 
be obtained for projects but not for operations. These areas are large, multi-county strategic investment 
regions. There are no gates where fees can be assessed to raise revenues. Their partners are 
communities and non-profits who are not in the financial position to support their operations. They 
cannot exist without Commonwealth administrative support. 

· AL!£.:iliEN)' RIDGl IHRITAGf AR[A · DrL\WARE AND l HI IGtl NATIONAL lt£RITAG[ CORRIDOR· !NOLF.SS MOl N'TAINS HERITAGF !UGION · L.\CKAWANNA HERITAGE Vi\LUY · 

L.\NCA5HR·\'ORK IHRITAGf REGION · LINCOLN lllGllWAY llERITAG[ CORRIDOR · l UMBEll. IHRfTAt.~ Rf Li ION · NATIONAi. ROAD HERITAGE CORRIDOR· Oil RfGlON 

NATIONAL llfRI lAGI ARIA ' l"A ROUH b Ml'Rllt\G[ CORRIDOR . RIVlllS nr sTrn NATIONAL H fRITAGf ARfl\ ' SCIH!YLt.:ll L ltt\'£R NATIONAi & ST1\Tl llElllTAGf: AR~A. 

www.heritagepa.net 



Heritage Area Managers: 

• work at the grassroots level in 52 Counties and over 2,200 communities and non-profit organizations. 

• create economic development, leveraging DCNR's grant investment at an average of 5 to 1 ratio. 

• are often the first people at the table when a community or organization begins a project because 

these agencies understand the heritage area's ability to recognize, facilitate and develop the capacity 

and funding sources needed to achieve the desired outcome. 

• are resourceful - use creative solutions and develop strategic partnerships that help communities 

accomplish their projects. 

• provide capacity-building and technical assistance to local and regional agencies, municipalities, non

profit and community organizations in conceptualizing, planning, and implementing multiple types of 

projects, grant resources, grant application and proposal preparation, project implementation, 

procurement procedures, contract compliance measures and reporting, construction inspection, 

project completion and close-out. 

• are equally well connected to other state and federal agencies. Heritage agencies and staff convene 

the appropriate representation from those agencies and help their communities navigate the 

requirements and complexities of government-funded grants and programs. 

• play an important role in the communities they serve, participating at the board level with economic 

development agencies and programs like Main Street and Elm Street as well as with municipal, 

county, and state elected officials. 

• are involved on a daily basis with many projects and efforts outside of the DCNR's grant programs -

t hese projects build and enrich communities, advocate for "pride in place," and contribute to t he weU

being of residents. 

• use conservation, education, recreation, cultural & historic preservation and tourism as tools for 

community revitalization and economic development. 

• identify, preserve, renovate, adapt, and attract private investment to important buildings, sites and 

artifacts that might otherwise deteriorate or be dismantled or destroyed. 

In Conclusion: 

Heritage Areas are the organizations that develop, build, revitalize, and restore Pennsylvania's heritage 
tourism infrastructure. It is that work which helps small businesses survive and thrive. It Is that work 
which gives the DCED's tourism office and the TPA/CVB/DMO community a visitor-ready product to 
market. Their marketing drives new money to PA. 

Visitors do not see and are not interested in political boundaries. They come here to learn about history 
and heritage, to enjoy our wealth of cultural venues, to immerse themselves in our rich natural and 
recreational resources. Even if t he venue is in the next community or county, the impact is felt 
regionally. 

Heritage Areas are economic generators. They are also image makers. Both contribute to the health of 
the Commonwealth and benefit your constituents. 

VISIT www.heritagepa.com 
for more information about PA's Heritage Areas 



PROTECT PENNSYLVANIA'S HERITAGE AREAS 

BACKGROUND 

Pennsylvania's Heritage Areas are geographic regions or corridors that span two or more counties 
containing historic, recreational, natural and scenic resources that collectively exemplify the 
heritage of Pennsylvania. 

At present, the Commonwealth has 12 state designated Heritage Areas (five of which are also 
designated National Heritage Areas), which contribute hundreds of millions of dollars to 
Pennsylvania's economy and support thousands of jobs. 

The Heritage Areas Program, administered by the state Department of Conservation and Natural 
Resources, was established in 1988 and historically funded directly through the state budget. 

The goal of the Heritage Areas Program is to ensure that the legacy of the Commonwealth - and 
its inherent natural, educational and recreational values - arc preserved for future generations. 

The development and preservation of the historic, recreational, natural and scenic resources that 
comprise Heritage Areas arc accomplished through regional partnerships and grassroots planning 
strategies. 

FUNDING CRISIS 

Despite support for the Heritage Areas Program by the State Assembly, Governor Wolf has 
eliminated the $2.25 million in funding restored in FY2015-16 budget, effectively zeroing out the 
program. 

In the past, DCNR could make up the funding cut through C2P2 (Community Conservation 
Partnership Program) grants with money from the Growing Greener Environmental Stewardship 
Fund that is allocated for C2P2. 

However, the Growing Greener Environmental Stewardship Fund is currently facing a $15 
million cut for FY2015, which means less money going into the already stretched C2P2 grant 
program. 

WHATtSATSTAKE? 

The ripple effect of the $2.25 million cut and the elimination of the Heritage Areas Program will 
be felt far and wide. 

In addition to providing Heritage Areas funding, the C2P2 program is also one of the main 
sources of funding for land conservation, recreational opportunities, trails, and preservation 
projects across the Commonwealth. 

If C2P2 money is needed to save the Heritage Areas Program, it essentially means even fewer 
dollars for land conservation and preservation projects as the total funding pool continues to 
shrink. 

(Continued on reverse) 

HERITAGE . PA 
HONOR OUR PAST • BUILD OUR FUTURE 

GROWING 
GREENER 



If the Heritage Areas Program is eliminated, the state risks losing millions of dollars in economic 
benefits the Heritage Areas generate. 

A recent study found that in 2014, tourists spent an estimated 7.5 million days/nights in 
Pennsylvania's Heritage Areas, purchasing $2 billion worth of goods and services. This spending 
supported 25,708 jobs and generated $798 million in labor income and nearly $1.3 billion in 
value-added effects. 

In addition, 70 percent of visitor spending and associated economic effects would be lost to these 
areas if heritage anchor attractions were not available, according to the study. 

The elimination of the Heritage Areas Program also means projects already in the pipeline will 
grind to a halt and millions of doUars of funding already allocated for these projects will be left 
on the table. Examples of the consequences include: 

• The development of the September l l 1h National Memorial Trail along the grecnway 
between Johnstown and Harrisburg in the Allegheny Ridge Heritage Arca will effectively 
cease. 

• 

• 

The Delaware and Lehigh Heritage Area will lose funding for staffing educational 
programs for more than 7,000 4•h and 5th graders. 

The Endless Mountain Heritage Region will be forced to close its doors, leaving several 
projects and partners in limbo and hampering efforts to boost tourism in the region. 

• The Lincoln Highway Experience Museum and Visitor Center will close its doors, losing 
2,500 annual visitors and tourism revenues they generate. The touted Laurel Highlands 
Trout Trail will cease to exist. 

• 

• 

Completion of The Sheepskin Trail in the National Road Heritage Corridor will be 
stalled. The project is a missing link to a nationally significant trail system. 

Efforts to designate U.S. Route 6 in the PA Route 6 Heritage Corridor as a National 
Scenic Byway, supported by the majority of municipalities across the state's northern 
tier, will be discontinued. Business development programs for local craftsman and 
artisans along the trail will end. 

• Puts the partnership with Susquehanna Gateway Heritage Area and the National Park 
Service to make the Captain John Smith Chesapeake National Historic Trail more visible 
and visitor ready in jeopardy. 

SOLUTIONS 

Restore funding for the Heritage Areas Program in the FY2015 budget immediate ly, and ensure 
that adequate funding is included in the FY2016-2017 Commonwealth budget. 

Pass a Growing Greener III initiative to dedicate much-needed funding for land conservation 
community park and recreation projects, greenways and trails, riverfronts, and improvements to 
state parks and forests. 

3/ 2016 2 



Jane Sheffield 

Jane Sheffield has worked in the field of community development for over thirty years. She ii; lhe 
Executive Director of the Allegheny Ridge Corporation and the cu1Tent Pre!>ident of Heritage PA 
(statewide association of twelve heritage areas). 
Having earned a BA in Economics and Psychology from Duke University and a Masters in Landscape 
Architecture, Community Design Policy from NC State University School of Design. Jane launched a 
small business in downtown Durham drafting and passing loeal legislation, creating local historic 
district commissions and downtown historic districts. facilitating certified hbtoric rehabilitations on 
commercial stmctures, initiating streetscape improvements. and securing National Register of Historic 
Places de-;ignations. 

She relocated to PA serving as Altoona's first Main Street Manager and then moved to New 
Hampshire to direct ils statewide historic preservation organization. 

Eighteen year<; ago, the Allegheny Ridge Heritage Area wa.., fortunate to welcome back Jane as 
Executive Director of the Allegheny Ridge Corporation where she has ~pearheaded several initiatives 
including public/privale pai1nerships that create development and organizational su\tainability, 
regional large landscape projects including the Main Line Canal Greenwayn•, and curriculum 
development and education outreach. These projects have received statewide and national recognilion. 

She i'i active in her local communily serving as Chairman of the Greater Altoona Economic 
Development Corporation, Vice-Chair of the Hollidaysburg Planning Commis'>ion, Pre"iident of 
Explore Altoona, Trustee of The Alleghenies Tourism Council. President of Holy Trinity' c; Episcopal 
Church Women and member of church vestry. She abo served as a member of the GO\·ernor' s Travel 
and Tourism Partner.'>hip. 

Jane's efforts have earned a variety of public recognition including: 

Inductee, Governor's Keystone Society for Touri.,m, 2009 

Award of Distinction for Excellence in Small Bu .. ine<>s, Blair County Business Hall of Fame. 2009 

Tribute to Women Award, Young Women·., Christian A!>"iociation, 2008 

Top 100 People. PA Buc;inei.s Central. 2008 

Ahoid Award. Allegheny Mountains Convention and Vic;itors Bureau 2006 

Grant Nicklas Award, Borough of Hollidaysburg, 2005 and 2008 

Award of Distinction for Innovation. Blair County Busines'i Hall of Fume, 2005 

Bronze Awurd, 10.000 Friends of PA, The Commonwealth Design Awards, 2003 

Award of Distinction for Community Service, Blair County Business Hall of Fame. 2002 

Townie Award for Economic Restructuring, Pennsylvania Downtown Center, 2001 

Signature Award, Allegheny Mountains Convention and Visitors Bureau 2000 

Education Award. Preservation Pennsylvania's first, 1998 


